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Nedostatak propisa o oglašavanju lekova u prvoj polovini XIX veka u Srbiji, omogućio 

je oglašivačima da daju preuveličane, često lažne tvrdnje o dejstvu reklamiranih lekova, 
nudeći ih kao univerzalne lekove za sve bolesti. Odsustvo informacija o  sadržaju 
potencijalno opasnih supstanci,  placebo efeketi i  samomedikacija, bili su značajni faktori 
njihove dugotrajne popularnosti, ali i  kritike od strane kreatora zdravstvene politike. Cilj 
rada je prikazati hronologiju regulative u oglašavanju lekova u Srbiji. Korišćene su metode 
dokumentacione analize i desk analize sekundarnih podataka. Implementacijom zakonskih 
propisa o oglašavanju lekova prvo je regulisano označavanje lekova. Pravilnik Stalnog 
stručnog saveta za  ispitivanje i kontrolu lekova (1926.) zabranjivao je promet 
neregistrovanih lekova, oglašavanje postojećih lekova pod drugim nazivima i oglašavanje 
lekova jakog dejstva u dnevnoj štampi.  Pravilnik o oglašavanju lekova i lekovitih specijaliteta 
u dnevnim listovima ili drugim načinom (1931) određuje sadržinu teksta oglasa čiji je 
sadržaj kontrolisao Stalni stručni savet za ispitivanje i kontrolu lekova (1). Regulacija 
oglašavanja lekova u Srbiji je evoluirala u posmatranom periodu, prateći stalne promene u 
društvenom, tehnološkom i političkom okviru, uz održavanje visokog nivoa odgovornosti 
kreatora politike i farmaceuta u zaštiti zdravlja stanovništva.   
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The lack of regulations on drug advertising in the first half of the 19th century in 

Serbia enabled advertisers to make exaggerated, often false claims about the effect of 
advertised drugs, offering them as universal remedies for all diseases. Lack of information on 
the content of potentially dangerous substances, placebo effects and self-medication, were 
significant factors in their long-term popularity, but also criticism by health policy makers. 
The aim of this paper is to present the chronology of regulations in drug advertising in 
Serbia. Methods of documentation analysis and desk analysis of secondary data were used. 
The implementation of legal regulations on drug advertising first regulated the labeling of 
drugs. The Rulebook of the Permanent Expert Council for the Testing and Control of 
Medicines (1926) prohibited the sale of unregistered medicines, the advertising of existing 
medicines under other names and the advertising of strong drugs in the daily press. The 
Ordinance on the Advertising of Medicines and Medicinal Specialties in Daily Newspapers or 
in Other Manners (1931) determines the content of the text of an advertisement whose 
content was controlled by the Permanent Expert Council for Testing and Control of 
Medicines (1). The regulation of drug advertising in Serbia has evolved in the observed 
period, following the constant changes in the social, technological and political framework, 
while maintaining a high level of responsibility of policy makers and pharmacists in 
protecting the health of the population. 
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